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Why Responsible People, Ethics, World, Performance and Global Perspectives Can Enhance Business Success in a Globalized World
Responsible business perspectives are vital considerations that match the societal context provisions. They are the ethical, goals and objectives that spell out how the business is supposed to be run. Inclining these goals to social responsible outcomes entails that the organizations concerned must consider the consequences of their doings in relation to the general population implications.
The consumers of a company’s products expect better business practices. Studies conducted on consumer behaviours indicate that they are always willing to pay a little more for a product they know makes an impact in the society (Adekola & Sergi 2016). For companies to sustain their customer base and keep ahead of ever-coming competitions, they must conduct their businesses in a morally upright manner and standards. This makes the relationship between the business and the consumers cohesive.
Socially responsible business practices that follow the ethical standards create competitive resistance and makes business more sustainable in the long-term. The market place is already crowded with stiff competitions crumped in provisions of similar products; breaking away into a unique strategic product alignment can help sustain the business into a long-term practice. This crystalizes the perceptions the public domain will have against the business.  Most consumers are attracted to the companies whose missions are well lived through their practices and that should be a pillar of sustainable business growth within any environment. Therefore, social responsibility will inspire innovation within businesses hence allowing them to stay afloat amidst market tensions. As most businesses aspire for profitability, no goal is achievable without the consumers. It is upon businesses to design ways that correlate to immediate environmental wellbeing to remain relevant in the market (Ferrell et al 2019).
Ferrell et al (2019) posit that responsible global business perspective is a moral imperative to businesses. It should form the basis of every organization’s goals to help elevate the conditions of the people in the society. Given that businesses have the maximum potential to advance the health of the planet and citizens, as they become affluent; they have a moral duty to improve the conditions of the society that has helped them succeed. Giving back to the society through sponsoring projects and helping in fostering green economy are among the ways of ensuring the imperative morals and ethics sticks and is inculcated. Providing products that are less environmentally friendly should form the emblem of every organization.
In conclusion, conducting business practices that correlate to the social norms of its product consumers is a key step to sustainable social relation between the company and the society.  Consumer expectations would rise or fall depending on the stance taken by the organization in its outdoor activity relation. Most companies should hence strive to keep in line with responsible social and global business perspectives.
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